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Introduction To Advertising 0 00F£6

Instructions:All questions are compulsory.

Attempt any two from the following

Define Advertising. Elaborate different types of advertising with
suitable example.

Illustrate briefly different features of Adverting with example.
Explain how advertising is important. Write 7 reasons why your
business need to advertising.

Attempt any two from the following

Define Brand management. Elaborate the basic principle of
brand management.

Explain Brand Building. Explain how brand can be broken into
three high level phases.

Explain Brand Management process. What are the advantage and

disadvantage of brand management?

Attempt the following
Elaborate Radio Adverting. What are the advantages and
disadvantages of radio advertising?
What is advertising agency? Explain the different functions of ad
agency.

or
Elaborate Advertising Campaign? What are the factors

influencing adverting campaign plan explain it with suitable
examples.

Attempt the following
Define Brand Image. What makes brand image so important, and
why does it play a crucial role in the success of a business?
What is Media research in advertising? Elaborate the planning
and execution of media research with Suitable examples.

or
Explain Advertising and society? What are the positive and
negative impacts of advertising on individual self-esteem and
mental health?
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